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Overview 

 

At the heart of Cambridge’s global academic community is the Cambridge Trust, a charity 
driven by a simple but powerful mission – to open doors to the University of Cambridge for 
talented students from across the world, whatever their circumstances.  

By partnering with organisations worldwide, the Trust offers the largest number of 
scholarships to international students at Cambridge. Every year we help around 1,500 
students pursue their dreams, awarding scholarships that support study in any subject, at 
any of the University’s 31 Colleges. 

In our 40-year history we have transformed over 22,000 lives from 149 countries, providing 
both full- and part-scholarships that honour academic excellence and make education 
accessible to those facing financial or other access barriers. 

By joining our team, you will have the opportunity to help unlock human potential and 
enable the brightest minds to thrive at one of the world’s greatest universities. You will 
shape our future fundraising efforts and play a pivotal role in expanding the number of 
scholars we can support and the impact we can have for Cambridge, the UK and the world. 

 

 

 

 

 

 

 

 

 

 



 

 

Position summary 

 
The Cambridge Trust is seeking an experienced communications specialist to lead on the 
planning and delivery of its external communications and events.  

The Associate Director (Communications) will be responsible for implementing a 
communications strategy and plan that succeeds in increasing understanding of the Trust’s 
unique role, impact and offer among key audiences in the UK and internationally. They will 
design compelling and effective campaigns that support the Trust’s strategic goals, and will 
infuse impact data across the Trust’s communications, creating evidence-based narratives 
about the transformational power of a Cambridge Trust Scholarship.  

The postholder will have the opportunity to contribute to the development of the Trust’s 
alumni community, a major new workstream, and will lead on the Trust’s annual events 
programme for key stakeholders, partners and scholars, enabling them to build strong 
connections with the Trust.  

As custodian of the Cambridge Trust brand, the postholder will ensure a consistent and 
positive understanding of the brand, providing tools and guidance for colleagues across the 
Trust.  

This is an exceptional opportunity for a collaborative, creative and experienced professional 
to bring about a transformation in the public profile of an established organisation during an 
exciting time of change. 

 

 

 

 

 

“The Cambridge Trust offers financial support, but at the same time, 
they’re changing lives by giving individuals a second chance to pursue 

educational opportunities, as well as empowering the communities that 
they come from,” 

Tililenji Phiri, Secondary School Teacher from Zambia, Awarded a Cambridge Commonwealth Scholarship to 
study for a PhD in Education 



 

 

Key external relationships 

 
• University of Cambridge: Office of External Affairs and Communications (OEAC); 

Development and Alumni Relations Office (CUDAR); Student Recruitment team 
• Colleges’ communications teams 
• External partners’ communications and outreach leads  
• External marketing and digital agencies, and suppliers  
• Cambridge Trust scholars and alumni 

 

Responsibilities 

 

External communications planning and delivery 

• Develop, implement, track and report on an impact-led external communications plan 
for the Trust, aligned to strategic priorities and supporting the implementation of the 
2024 Strategic Review recommendations. 

• Translate the Trust’s strategic priorities and Theory of Change into clear, compelling, and 
consistent messaging across all communication channels. 

• Identify target audiences and determine the most effective channels and tactics to 
engage them. 

• Create and manage integrated promotional campaigns to highlight scholarship 
opportunities, celebrate scholar achievements, showcase the Trust's unique offer, and 
demonstrate its impact. 

• Lead and manage the Trust's digital presence, ensuring the website, social media 
channels, and other digital platforms are engaging, informative, optimised for reach and 
impact, and consistently reflect the Trust's offer and values. 

• Use web analytics and social media insights to monitor performance, identify trends, and 
improve effectiveness. 

• Engage and build relationships as appropriate with Cambridge Trust scholars and alumni 
to support our communications plan. 

• Build evidence of the Trust’s impact into all our communications output. 
• Manage the development and implementation of a new Cambridge Trust alumni 

community, working closely with the Associate Director (Partnerships and Impact). 
 
 

 

 

 

 



 

 

 

Content creation and storytelling 

• Produce and contribute to compelling content across various formats, that increases 
understanding of the Trust’s unique role, impact and offer, including. 

Events 

• Oversee the design and delivery of an annual events programme for key stakeholders, 
partners and scholars, enabling them to build strong connections with the Trust, working 
collaboratively with the Communications and Events Coordinator.  
 

Brand and reputation management 

• Act as the custodian of the Cambridge Trust brand, ensuring consistent application 
across all communications materials and digital platforms, to effectively promote its 
offer and values. 

• Develop and refine brand guidelines and tools as necessary to support promotional 
efforts and the clear articulation of the Trust's offer.  

• Build the capacity of Cambridge Trust staff to represent the Trust brand consistently. 
• Anticipate reputational risks and monitor emerging issues, and work with Director 

(Partnerships, Communications and Impact) to develop strategies and ensure consistent, 
compliant messaging—particularly during sensitive situations. 

• Coordinate crisis communications across digital channels. 
• Act as a primary point of contact for media enquiries. 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

Team leadership 

• Recruit, manage, and mentor team members, role modelling a commitment to best 
practice, impact and results.  

• Actively contribute to a collaborative and high-performing team environment across the 
Trust. 

 

 



 

 

Experience, skills and knowledge  

Experience 

• Significant proven experience in a senior external communications role in 
international education, research or social impact. 

• Developing communications strategies and plans, leading delivery against plans and 
reporting effectively. 

• Successfully managing the planning and delivery of events. 
• Using impact data to craft compelling narratives and communications products, 

tailored to different audiences. 
• Developing and implementing integrated communications campaigns with 

measurable results. 
• Managing and optimising websites, content management systems (CMS), and 

various digital platforms to promote an offer and demonstrate impact.  
• Using marketing analytics tools (e.g., Google Analytics, social media insights, email 

platform analytics) to inform strategy and optimise performance. 
• Marketing and communications in a donor context. 

 

Skills and knowledge 

• Strategic thinking and planning: Ability to develop and implement innovative, data-
driven communications plans that deliver on business objectives.  

• Project management: Confident and capable of managing multiple projects 
simultaneously, reporting on progress, and escalating risks and issues appropriately.  

• Exceptional promotional acumen: Ability to craft compelling messages and 
campaigns that resonate with target audiences, promote the Trust's offer, and drive 
desired actions. 

• Strong digital communication skills: In-depth understanding and practical 
application of digital tools, platforms, analytics, and best practices for impact.  

• Strong general IT skills: Proficiency in Microsoft Office Suite, data visualisation tools, 
and basic coding skills. 

• Outstanding writing skills: Ability to write persuasively, concisely and with clarity for 
a range of purposes and audiences. 

• Strong presentation and public speaking skills: Capable of articulating complex 
information clearly and persuasively. 

• Creativity and innovation: Ability to generate original ideas for campaigns, content, 
and digital engagement, particularly in showcasing impact. 

 

 



 

 

 

 

 

 

 

 

 

 

• Analytical mindset: Ability to interpret data, identify trends, and make data-driven 
decisions to optimise marketing and digital performance. 

• Interpersonal skills: Strong interpersonal skills, with the ability to build rapport and 
collaborate at all levels. 

• Attention to detail: Meticulous approach to all communications outputs. 

 

Personal qualities 

• Confident in taking ownership of a workstream. 
• Collaborative, with the ability to work effectively with internal colleagues and 

partners to achieve shared goals, and a willingness to share knowledge. 
• Curious, willing to learn, willing to suggest new or improved ways of doing things. 
• Self-motivated, proactive, solution-focused and results-oriented with a strong sense 

of initiative. 
• High level of integrity, professionalism, and discretion. 
• Politically and culturally sensitive. 
• Resilient, adaptable and able to work effectively under pressure. 
• Interest in education and research, and a strong commitment to the mission and 

values of the Cambridge Trust. 

 

 

Qualifications & education 

• Educated to degree level (or qualified by experience) in a relevant discipline or 
equivalent professional experience. (Essential) 

• Evidence of commitment to continuous professional development e.g. relevant 
professional qualifications in fundraising or business development, soft skills 
development. (Desirable) 



 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

Benefits 

c. £60,000 

Generous package of benefits 

Other things you need to know 

We aim to have the team working in our office in central Cambridge most of the time, but will 
always consider the best way of working to achieve what is needed for both the Trust and the 
individual.  

Occasional out-of-hours work will be required. 

How to apply 

Please submit your CV and a cover letter of no more than 800 words, describing your motivation 
for this role and your relevant skills, knowledge and experience. 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


